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Define business goals and
marketing goals

WEEK 1

Aligning your business and
marketing goals to social media

gives you the benefit of measur-

ing succeeses and failures.
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Reputation Management:
Listen & Monitor

Google Blogs
BlogPulse.com
Technorati.com
Join communities
Read blogs

Subscribe to blog RSS feeds with
Google Reader

Start reading Social Media blogs

WEEK 2

Social media makes it very easy
to monitor your customers,
prospects and competitors. By
diligently tracking the top 3
metrics for each, you’ll become
very informed so that you can
make better business decisions.
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Create Your Internet Hub
Create a blog
Sign up for Google Analytics

Make an editorial calendar

“Claim” your blog on Technorati.com

Create a Digg.com account

Create a Delicious.com account

WEEK 3

Creating a central hub where all
of your content is distributed and
stored will make it much easier
for prospects and customers to
consume your content. You’ll also
get the added benefit of better
ranking on the search engines.
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Twitter.com
Complete your bio
Strategically follow...
1. Existing contacts

2. Industry, bio, location
3. Keyword searches
4. Lists

Use Twitter mgt. tools
Learn the language
Get mobile manager

Plan how to engage

WEEK 4

Twitter offers its users the benefit of
getting first hand information in real
time from their industry peers and
industry leaders. It also facilitates
direct conversations unlikely in other
offline venues.
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Facebook.com

Create your Profile

Upload existing contacts via Gmail,
AOL, Yahoo and Hotmail

Create a Fan page

Connect, connect, connect
Apps and Groups

Sync other social media tools
Upload content to Notes

Privacy settings

WEEK 5

Facebook allows you to connect on a
personal and business (shallow +
deep) level with people, communities
and businesses. It is the most effec-
tive social media tool for generating
word-of-mouth for your business
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Linkedin.com

Complete your professional profile
100%

Upload existing contacts
Search for and join groups
Participate in group discussions
Create your own group

Sync your blog and Twitter

Post slidehows with Slideshare
Answer guestions

Update your pofile frequently

WEEK 6

Linkedin is the most powerful
professional social network. It allows
an individual to research and
connect with people and organiza-
tions locally, regionally and interna-
tionally. Linkedin is a must for any
professional.
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0 “Facebook.com Roadmap”
Rl

LISTS e — 8 a E
You g
BLOG s 5 ‘E “Friends” ~ g

Yﬂu Custom “updates”

Professional contacts”
& < 3 ead \a a B

YOUR PERSONAL PROFILE

Instant message

8t d

Wall post
a a [ [ “Acquaintances” E a E
Inbox b a
‘ Individual 65

YOUR BUSINESS FAN PAGE

BLOG > wall
[> Discussions BLOG

Yﬁu \ [> Blog (import) E a a a ﬁ

[> Photos ‘ g a Yﬂu a Q
> Video 8 P,

A D Links Tube Y
m [> Suggest to friends (Fan page) E % JQ

[> Advertise (Fan page)
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